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"The mission of the California Beef Council is 

to position the California beef industry for 

sustained beef demand growth through 

promotion, research and education."
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{Virtual} Immersion Experiences



{Virtual} Immersion Experience

• Beef Leadership Summit Four-Part Webinar Series

• May 12
Consumer Beef Insights: Setting the Table with Beef Both at Home and Dining Out

Shawn Darcy, Senior Director, Market Research at NCBA

Registered: 144

Live Attendance: 39

• May 19
Nutrition: What's the Beef with the New Dietary Guidelines and Eating Beef Throughout the Lifespan

Shalene McNeill, Ph.D., Executive Director, Nutrition Science, Health and Wellness at NCBA

Registered: 129

Live Attendance: 31



{Virtual} Immersion Experiences

• Beef Leadership Summit Four-Part Webinar Series

• September 8
Today's Protein Consumer Revisited: Changing Behaviors of Retail & Foodservice Consumers

Danette Amstein, Principal at Midan Marketing

Registered: 170

Live Attendance: 33

• September 22
Sustainability: Animal Agriculture's Path to Climate Neutrality and Feeding the World

Frank Mitloehner, Ph.D., Professor, Air Quality Cooperative Extension Specialist at UC Davis

Kim Stackhouse-Lawson, Ph.D., Director of Colorado State University’s Sustainable 

Livestock Systems Collaborative

Samantha Werth, Ph.D., Postdoctoral Fellow with the McClure Center for Public Policy at

the University of Idaho

Registered: 173 Retail/Foodservice + 80 RDs = 253 total

Live Attendance: 62



{Virtual} Immersion Experience

• Constant Contact E-Blast to CBC’s Retail & Foodservice Contact List

• BEEFoodservice Push Notification 

• Industry Dive E-Blasts
• Restaurant Dive- May 4 & Aug. 31

• Grocery Dive- May 6 & Sept. 2



Industry Dive Partnership

Restaurant Dive- August 31

Restaurant Dive Email Blast

[A] Register Today for the Beef Leadership 

Summit Webinar Series!

Dates: 8/31/21

Total Clicks 402

Unique Clicks 180

Unique CTR 1.40%

Total Sends 12,874

Open Rate 16.18%

Averages over 

last 6 months

Total Clicks 400-450

Restaurant Dive Email Blast Unique Clicks 220-270

[B] You're Invited to the 2021 Beef 

Leadership Summit Webinar Series! Open Rate 16%

Dates: 8/31/21

Total Clicks 394

Unique Clicks 198

Unique CTR 1.55%

Total Sends 12,801

Open Rate 16.13%

https://link.divenewsletter.com/public/24855604
https://link.divenewsletter.com/public/24855605


Industry Dive Partnership

Grocery Dive- September 2

Grocery Dive Email Blast

[A] Register Today for the Beef Leadership 

Summit Webinar Series!

Dates: 9/2/21

Total Clicks 735

Unique Clicks 362

Unique CTR 1.95%

Total Sends 18,537

Open Rate 18.89%

Averages over 

last 6 months

Total Clicks 800-850

Grocery Dive Email Blast Unique Clicks 300-350

[B] Youre Invited to the 2021 Beef Leadership 

Summit Webinar Series! Open Rate 20%

Dates: 9/2/21

Total Clicks 819

Unique Clicks 384

Unique CTR 2.05%

Total Sends 18,733

Open Rate 19.54%

https://link.divenewsletter.com/public/24855617
https://link.divenewsletter.com/public/24855618


Webinar Attendees 

• Attendees included contacts from notable companies:

• Costco Wholesale
• The Save Mart Companies
• Disney
• JBS USA
• Jack in the Box
• Del Monte Meat Co.
• FleishmanHillard
• WinCo Foods
• Sam’s Club
• Allen Brothers
• Omaha Steaks

• Cargill
• Mintel
• Inmar
• Yum Brands
• HEB
• Newport Meat Company
• Tyson
• US Foods
• UNFI
• Nielsen IQ
• Whole Foods



Post-Webinar Follow-Up

• E-Blast to ALL Webinar Registrants

• Webinar Recording

• Downloadable Presentation PDF

• Posted on Retail & Foodservice
page of CalBeef.org



Attendee Feedback

“As a Marketing Manager 
for a small market / butcher 
shop, the presentation was 
really helpful in giving me a 
few new ideas on how to 
market beef (and our other 
animal proteins) to 
consumers.”

May 12th Webinar

“Great presenter. One of the 
best I've seen in ages.”

May 19th Webinar

“It was very accurate and 

nice overlook of beef 

benefits in a dietary plan, 

thank you!”

“Beef has a good story to tell 
on nutrition.”

September 8th Webinar

“I'm looking forward to 
sharing this with my team. 
Thank you!”

“I enjoyed Danette's 
presentation and learned a 
great deal.”



Attendee Feedback

“Beef production can play 
a vital role in supporting 
human health, the 
environment and 
economy. Also, good to 
know that they've made so 
many positive steps 
already.”

September 22nd Webinar

“Excellent webinar. 
Excellent speakers.
Thank you.”

“Thank you so much for this 

webinar! I really enjoyed 

learning every bit of 

information on this.”

“Beef/cattle production 

does not contribute as highly 

to global warming as 

intensely as what has been 

recently thought.”

“I learned a lot about 
methane and that it is fairly 
neutral in its production vs 
breakdown in our 
environment. I learned that 
meat alternatives tend to use 
more water for soy beans. 
Also, we need to be mindful 
of food waste, food deserts 
and how we can continue to 
use beef/cattle in a 
sustainable way.”

“Thank you for presenting this 
research. i look forward to 
the recording and being able 
to share with my colleagues.”



Post-Webinar Attendee Metrics
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How valuable did you find the presentation?

*60 webinar attendees 

completed surveys



Post-Webinar Attendee Metrics

5%
8%

25%

62%

Which of the following best describes your opinion about 
beef as a food choice in the retail and foodservice channels?

The negatives of beef strongly outweigh the
positives

The negatives of beef somewhat outweigh the
positives

The positives of beef somewhat outweigh the
negatives

The positives of beef strongly outweigh the
negatives



Content & Outreach



BEEFoodservice Mobile App



BEEFoodservice App Downloads

• 1,216 App Downloads

• 57% iOS (Apple) / 43% Android

• Push Notifications Sent:

• Weekly Wholesale Price Update
• 11/26/2021: 675 sent, 23 clicked

• Beef News Now Newsletter
• 10/15/2021: 659 sent, 90 clicked



Foodservice Distributor Outreach

• Sysco

• Chefs Warehouse

• Uni Pro (2022)



California Chef “Thank You” Outreach

• EAT Y’ALL Partnership- Nov. 2021

• 30 CA Chef Care Packages
• Short Ribs, Petite Tender, Sirloin Cap (2 of 3 for each chef)

Beef Donated by Harris Ranch Beef Co.

• BIWFD SWAG

• Social Media Chef Group

• CBC Social Media Extension 

• Initiate and foster chef relationships 
for future immersion experiences



Social Media Engagement



“Farmers Thanking Foodservice” Press Release

Distributed:

November 18, 2021



Metrics & Follow-Up

• Diverse mix of 30 CA chefs (both geo & business type)

• $16.2 BB in combined buying power

• 50% of chefs surveyed prior to receiving care 
packages want to use MORE beef on their menus
(avg. 30-40%)

• More chefs posting beef inspiration this month

• Continuous Instagram chef group interaction

• Individual chef follow-up this month from EATYALL, 
CBC follow-up Jan. 2022



Digital Engagement



Retail RD Digital Toolkit



Sam’s Club- Holiday Campaign

• 11/3/2021 – 12/22/2021

• 29 CA stores

• CA is adding impressions:
+ 2.85 MM on Run of Site creative
+ 1.04 MM on Holiday Entertaining page



Sam’s Club- Holiday Campaign



Digital Engagement Update

➢Top 3 in mobile rebates

➢Large chains, small chains, 
independents & meat 
markets inclusion

➢Metrics
➢ In-store mobile device ads

➢CA large chain retailers

➢Not an offer/rebate → click-
thru to offer/rebate

➢Metrics
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Campaigns



Integrated Marketing

Integrated Marketing 

Campaigns for 2021

Tacos, Tequila y Más

April-May

Your Grill. Your Game. Your Win.

September-October

Holiday Roast & Toast

November/December

Sizzled In 

California

June-July



Sizzled In California

June 16 – July 27, 2021

Landing 
Page/Sweepstakes

Savings Offer

Video & Influencer 
Activation

Smart Audio 
Broadcast

Geo-targeting



Sizzled In California
June 16 – July 27, 2021

Campaign Reach Recap

• Bakersfield

• Fresno

• Los Angeles

• Monterey-

Salinas

• Sacramento

• San Diego

• San Francisco

7 markets

Media Impressions Delivered: 

11,669,724



Sizzled In California

Landing Page & Sweepstakes



Sizzled In California

Video & Influencer Activation



Retail Execution- Checkout 51 Campaign Details

http://www.vons.com/ShopStores/Home.page
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjvtqe9gufXAhXOQt8KHSjYC8oQjRwIBw&url=http://moneysavingmom.com/2017/10/target-com-free-shipping-order-starting-november-1st.html&psig=AOvVaw2Vd5tmy1mmww2XXW--bBGz&ust=1512156040374151
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiez9bcgufXAhVEc98KHXVAB1UQjRwIBw&url=https://www.instacart.com/stater-bros&psig=AOvVaw0o4dGQvc1FMC3JJoW5rpmr&ust=1512156132731140
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiLwqD-gufXAhUySt8KHX-XAG8QjRwIBw&url=https://en.wikipedia.org/wiki/Sam's_Club&psig=AOvVaw2IWA_fMXNZ-8WfERPEI5oP&ust=1512156199949294
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwir_5bug-fXAhWSkOAKHTNQATcQjRwIBw&url=http://www.commissaries.com/&psig=AOvVaw1oqr8z50X_dsxzeMoX5IKI&ust=1512156423459071
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiPidzIhOfXAhUDleAKHeZFBqkQjRwIBw&url=http://www.lflegal.com/2008/12/dollar-general-settlement-agreement/&psig=AOvVaw2ihTEbNjy7zByLBoAiTWjX&ust=1512156628977137
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjyzonPgufXAhXhlOAKHUazCjYQjRwIBw&url=https://corporate.walmart.com/&psig=AOvVaw3_3267xKKG8HKQIvmggHax&ust=1512156105366326
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiL8M3ugufXAhXwkeAKHacgAoEQjRwIBw&url=https://www.costco.com/&psig=AOvVaw0-i5Bk1zIhz0tJWiZumDJY&ust=1512156171683953
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjqiOeVg-fXAhXQkOAKHX6LDKIQjRwIBw&url=http://www.loscerritosnews.net/2017/10/12/sprouts-farmers-market-to-open-cerritos-store-oct-25/&psig=AOvVaw29ZW3Pf6jmgCs8d675UN5t&ust=1512156233612882
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjvkcrKg-fXAhUNON8KHQNaB3gQjRwIBw&url=https://myfood4less.com/&psig=AOvVaw2YW54O4aREI_xCZeTwnN7l&ust=1512156311536379
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjWl5_Xg-fXAhVRUd8KHWrsDIIQjRwIBw&url=https://www.foodsco.net/spanishworldflavor/tapas/beef-empanada&psig=AOvVaw3lx1kmS-c05hTCoV-vF5tV&ust=1512156388149958
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwj2-Oe4hOfXAhWlmeAKHXOpDvgQjRwIBw&url=https://twitter.com/wholefoods&psig=AOvVaw3KJ1F0WFCfgxTp3Q0QQdUp&ust=1512156587223678
http://www.ralphs.com/


Retail Execution- Checkout 51 Campaign Details

Targeting CA Only

Duration 6/10/2021 – 7/28/2021

Offer Value $2.00 Cash Back on Spend $10 or More

Scope of Valid Products Beef Cuts offer is available on any beef 

cuts from the Rib, Loin, or Sirloin (1 lb. or 

larger) that would be used to prepare 

STEAK.



Retail Execution- Checkout 51 Mobile App



Retail Execution- Checkout 51 Online



Checkout 51 Campaign Performance



Checkout 51 Campaign Performance



Checkout 51 Campaign Performance



Retail Digital Engagement- inMarket



Retail Digital Engagement- inMarket

CTR = 1%-3% benchmark

Campaign Weekly Totals

Week Start Impressions Clicks CTR Delivery %

2021-07-26 2,468 142 5.75% 104.13%

2021-07-19 13,113 692 5.28% 100.84%

2021-07-12 13,206 688 5.21% 83.35%

2021-07-05 13,262 643 4.85% 65.75%

2021-06-28 13,247 549 4.14% 48.06%

2021-06-21 13,231 662 5.00% 30.40%

2021-06-14 9,569 300 3.14% 12.76%

Campaign Total 78,096 3,676 4.71% 104.13%



Retail Digital Engagement- inMarket

City CTR

San Diego, CA 6.84%

Los Angeles, CA 6.41%

Long Beach, CA 5.96%

Oakland, CA 5.03%

Sacramento, CA 4.85%

Anaheim, CA 4.76%

Riverside, CA 4.44%

San Francisco, CA 3.38%

San Jose, CA 2.84%

Moreno Valley, CA 1.62%



Retail Digital Engagement- inMarket

3.35%

5.87%

3.30%

3.76%

3.17%

0.00%

1.00%

2.00%

3.00%

4.00%

5.00%

6.00%

7.00%

25-34 35-44 45-54 55-64 65+

C
T

R

CTR by Age

CTR

7.17%

3.37%
3.58%

4.66%

2.84%
3.24%

4.30%

0.00%

1.00%

2.00%

3.00%

4.00%

5.00%

6.00%

7.00%

8.00%

C
T

R

CTR by Income Level

CTR

4.08%
3.81%

CTR by Gender

Female Male



Retail Campaign Portal & Social Extension

➢Posted July 1st

➢3 Reactions

➢No comments

➢1 share



Tailgating

September 1 – October 12, 2021

Landing Page

Offers

Streaming

Smart Audio 
Broadcast

Podcast

Geo-targeting



Tailgating

September 1 – October 12, 2021

Broadcast

• :30 sec. SmartAudio spots

• 35 stations across 7 markets over 6 weeks
Bakersfield

Fresno

Los Angeles

Monterey-Salinas

Sacramento

San Diego

San Francisco



Tailgating

September 1 – October 12, 2021

Streaming Audio & 

Podcast



Tailgating

September 1 – October 12, 2021
Display



Tailgating

September 1 – October 12, 2021

Mobile/Geo-fencing



Tailgating

September 1 – October 12, 2021

Landing Page & 

Sweepstakes

Unique users: 5,473

Pageviews: 10,005

Pages per visits: 1.2 

Top 10 cities for Unique 

Users:

1. Los Angeles

2. San Francisco

3. Sacramento

4. San Diego

5. San Jose

6. Long Beach

7. Roseville

8. Riverside

9. Fresno

10. Oakland

Radio Tracking: 

• Mornings (6am – 10am) drive the most visits per ad followed 

by Midday (10am – 3pm)

• 7am is the hour when most visits from an ad occur. 6am in 

2nd position

• KLAC – AM Los Angeles (Sports Radio) top performing 

station



Tailgating

September 1 – October 12, 2021

Landing Page & 

Sweepstakes

65,008 entries from 8,175 unique people

Grand Prize Winners:

- Terry N.

- Heather F.

- Kristen P.

- James L.



Tailgating

September 1 – October 12, 2021 SmartAudio & 

Digital Summary

Impressions Delivered:

13,557,944



Retail Execution- Checkout 51 Campaign Details

http://www.vons.com/ShopStores/Home.page
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Retail Execution- Checkout 51 Campaign Details

Targeting CA Only

Duration 9/2/2021 – 10/13/2021

Offer Value $3.00 Cash Back on Spend $10 or More

Scope of Valid Products Beef Cuts offer is available on any beef 

cuts from the Rib, Loin, or Sirloin (1 lb. or 

larger) that would be used to prepare 

STEAK.



Retail Execution- Checkout 51 Mobile App



Retail Execution- Checkout 51 Online

$3.00



Checkout 51 Campaign Performance



Checkout 51 Campaign Performance



Checkout 51 Campaign Performance



Checkout 51 Campaign Performance



Checkout 51 Campaign Performance- Featured Offer



Retail Digital Engagement- inMarket



Retail Digital Engagement- inMarket

CTR = 1%-3% benchmark

Campaign Weekly Totals

Week Start Impressions Clicks CTR Delivery %

2021-10-11 2,089 75 3.59% 104.15%

2021-10-04 12,247 333 2.72% 101.37%

2021-09-27 12,508 519 4.15% 85.04%

2021-09-20 12,794 566 4.42% 68.36%

2021-09-13 13,265 623 4.70% 51.30%

2021-09-06 15,511 392 2.53% 33.62%

2021-08-30 9,702 170 1.75% 12.94%

Campaign Total 78,116 2,678 3.43% 104.15%



Retail Digital Engagement- inMarket



Retail Digital Engagement- inMarket



Retail Campaign Portal & Social Extension

➢Posted Sept. 20th

➢6 Reactions

➢No comments
or shares



Holiday Roast

November 18 – December 29, 2021
• Partnering with Hearst StoryStudio

• Targeting Adults 25-49

• Multi-market focus:
Los Angeles

San Diego

San Jose

San Francisco

Sacramento

Oakland/Hayward

San Bernardino

Fresno

Bakersfield

Stockton/Modesto

Concord/Walnut Creek

Chico/Redding

Paso Robles/SLO/Santa Barbara

Monterey/Salinas

Ventura

• 80,000+ guaranteed minimum viewer engagements

• 9 Million minimum viewer impressions

Email annette@calbeef.org for the active story links 

mailto:annette@calbeef.org
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Holiday Roast

November 18 – December 29, 2021

Email annette@calbeef.org for the active story links 

mailto:annette@calbeef.org


Retail Execution- Checkout 51 Campaign Details
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Retail Execution- Checkout 51 Campaign Details

Targeting CA Only

Duration 11/18/2021 – 12/29/2021

Offer Value $3.00 Cash Back on Spend $15 or More

Scope of Valid Products Beef Cuts offer is available on any beef 

roast (2 lb. or larger) 



Retail Execution- Checkout 51 Mobile App



Retail Execution- Checkout 51 Online



Retail Execution- Checkout 51 Holiday Feature

BEEF - HOLIDAY EVENT

Home Screen Banner x 1 1,037,500 est. impressions

Top of the List Offer Placement x 4 Value Add

Community Newsletter Placement 2,500,000 est. impressions $1K

Featured Offer 7,360,000 est. impressions $10K

Holiday Bonus 1,000 est. impressions $11K

Added Value $22K



Retail Digital Engagement- inMarket

93k+
Impressions



Retail Digital Engagement- inMarket

CTR = 1%-3% benchmark

Campaign Weekly Totals

Week Start Impressions Clicks CTR Delivery %

2021-11-29 2,371 83 3.50% 30.40%

2021-11-22 16,522 653 3.95% 27.86%

2021-11-15 9,481 239 2.52% 10.16%

Campaign Total 28,374 975 3.44% 30.40%
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Consumer Marketing



Paid Social Media



Sacramento Kings Partnership

• Four custom content videos produced by the 

Kings and posted on Kings owned and 

operated social media

• “Winning Recipe”

• “Food for Fuel”

• “Home Grown Trivia”

• “Ask Zac” (Kings Strength/Conditioning Coach)



Media Relations & Issues Management



Media Relations & Issues Management



Media Relations & Issues Management

Building a B-roll Library



Content Marketing & Social Media



Content Marketing

Social Media, Website, 

Online Newsroom



Content Marketing

Social Media, Website, 

Online Newsroom



Content Marketing

Social Media, Website, 

Online Newsroom



Content Marketing

Social Media, Website, 

Online Newsroom

• Our site traffic remains 

steady over a similar time 

period last year

• Organic and direct search 

remain the top 2 ways we’re 

found

• Top referral sites 

(correcting for bot traffic): 

• CalBeef.org newsroom

• Beef Board

• Tomatowellness.com

• Calvadafoods.com

• NBA.com

• YourGrillGame.com



Content Marketing

Social Media, Website, 

Online Newsroom
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Connect, 

Education & 

Engage

Focus on the

Future

Establish as a Trusted Resource

Food & Nutrition 
Outreach



Summary First Half of Year 

• Resources
• Spanish handouts

• Recipe cards 

• Toolkits

• Healthcare professionals 
Education 

• Nutrition influencers 

• Conference speakers

• Webinars  



Establish as a Trusted Resource
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Retail RD Toolkit

• 16% of dietitians, retail
• 85% of supermarkets have 

corporate RDs on staff 
• 30% & growing have RDs in stores  

https://www.cdrnet.org/certifications/number-of-registered-dietitians-by-state

https://www.todaysdietitian.com/newarchives/031115p40.shtml

• Promotional ideas 

• Cooking demos guide

• Beef nutrition and sustainability 

facts 



Early Years Toolkit 

Partnered with California Cattle Council and

NCBA to bring health professional throughout

CA in-office education brochures and handouts.

Working with a point of influence company

these toolkits were delivered to 400

pediatrician offices and childbirth centers.



Early Years Toolkit 

Featuring:

• Research Brief detailing beef as a complementary first food
• Intended for healthcare professionals to learn the science behind beef’s powerful nutrition and evidence-

based ways to safely introduce it as a first food  

• Making Every Bite Count with Nutrient Rich Beef
• Highlights the beneficial role of beef’s nutrient in the early years and paired with simple infant and toddler 

feeding tips

• Display Board 
• Consumer Booklet
• Postcard
• Newsletter
• Email 



Early Years Toolkit 

Preliminary Highlights:

• 91% are more likely to recommend beef as one of baby’s first 
foods

• 82% agreed the educational materials provided were science-
based

• 45% would like to receive information or education resources 
directly from their local beef council



Connect, Educate, and Engage



Webinar 

Engaged with key stakeholders in nutrition regarding sustainability 
and beef’s important role within the food system

• 89 registered nutrition professionals
• 86% were credentialed Registered Dietitians Nutritionist 
• ~ 53%  signed up for our Food and Nutrition Newsletter 



Quaterly Newsletter  

Engaging with key stakeholders in nutrition

•
~ 60%  growth in audience
• Majority being credentialed Registered Dietitians 

Nutritionist

• 32% open rate 
• 33% click through 



Team Beef 

• Health influencers and beef producers

• Educational opportunities with Reilly Beatty, MS, RD, CSSD

• Performance nutrition presentation
• Healthy snacking video 
• Handouts 

• Support American Diabetes Association, Tour de Cure



Conference

California School Nutrition Association (CSNA) Conference 

CSNA mission is educating and empowering members to provide healthy meals to foster an 

environment where children achieve overall wellness and lifelong success. 

• Partnered with California Cattle Council 

GOALS:

• Engage with key school nutrition professionals

• Establish as a trusted resource and beef nutrition experts 

• Determine audience needs  



Conference

Highlights: 

● Gained a current contact list of school foodservice professionals

○ 60 people signed up to receive newsletter

● Made several contacts within school districts and farms to potentially 

collaborate with

● Surveyed 20% of attendees on foodservice needs



Focus on the Future 



Nutrition Communication 
Training

Nutrition education and how does that look in today's 
nutrition landscape.

✓ Provide adequate knowledge and skills necessary for 
critical thinking when it comes to food systems. 

✓ Create positive attitudes and understanding towards the   
beef industry

✓ Assist health professionals and interns with resources for 
continuing access to sound food and nutrition 
information

with dietetic internships, academy district levels, and student nutrition clubs



Nutrition Communication Training 

● Partnered with Dairy Council of California 

● California State University of Sacramento

Two-part event: educational day followed by a day long immersion experience 

Presentations included:

• Nutrition Trends: How Nutrition Leader Can Adapt in a Changing Environment 

• Building a Strong Future: Optimizing Nutrition Education 

• How to Effectively Communicate: Tips for Increasing Health Literacy and Improving Audience Engagement 

• Sustainable Nutrition 

• Effective Communication Worksheet, Skill Development  



Farm Immersion Experience

O’Connell Ranch, Colusa 

● 19 Nutrition professionals

● 10 Dietetic interns

● 4 Faculty from CSUS

● 5 Alumni, dietetic program

The day covered topics on beef production, land management, animal welfare, environmental issues.

● Joined by

● University of California Cooperative Extension 

● California Rangeland Trust 

● Glenn and Colusa County Cattlewomen 
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Nutrition Communication Training 

Highlights: 

● Increase in how prepared students felt in providing nutrition education

● 75% feel beef can be a healthy choice 

● 75% feel very comfortable or somewhat comfortable recommending 

beef, based on the ways cattle our raised

● 100% felt better equipped to answer questions about livestock in the 

food system 



Nutrition Communication Training 

After spending a day with a local farmers and ranchers do you feel you have a better 

understanding of livestock within the food system?

• Yes! The farmers and ranchers did a great job explaining and describing 
the challenges they face. It gives me a better understanding of the food 
system. 

• Meeting the ranchers was an extremely eye-opening and insightful 
experience. I learned so much about the industry and the challenges it 
faces. 

• There was so much involved in cattle farming I was never aware of. I 
only had assumptions prior to this tour

• I had very little concept of what farms look like and what went into 
them. I definably got a good grasp of the basic things that go into it. 
Also, the struggles/challenges that come as well.

• I had previously assumed that the vast majority of beef was coming 
from large industrial corporations. Now, I understand much more about 
local and sustainable ranching.



Producer Engagement & 
Education

5



Meet Makenzie Neves



THANK YOU!



Questions?
Thank you!


