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"The mission of the California Beef Council is 

to position the California beef industry for 

sustained beef demand growth through 

promotion, research and education."
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Immersion Experiences



{Virtual} Immersion Experience

• Beef Leadership Summit Four-Part Webinar Series

• May 12
Consumer Beef Insights: Setting the Table with Beef Both at Home and Dining Out

Shawn Darcy, Senior Director, Market Research at NCBA

Registered: 144

Live Attendance: 40

• May 19
Nutrition: What's the Beef with the New Dietary Guidelines and Eating Beef Throughout the Lifespan

Shalene McNeill, Ph.D., Executive Director, Nutrition Science, Health and Wellness at NCBA

Registered: 128

Live Attendance: 35



{Virtual} Immersion Experience

• Constant Contact E-Blast to CBC’s Retail & Foodservice Contact List

• 350 sent, 45.1% open rate, 30.9% click rate

• BEEFoodservice Push Notification 

• 424 sent, 13 clicked

• Industry Dive E-Blasts

• Restaurant Dive & Grocery Dive



Industry Dive Partnership

Restaurant Dive- May 4

Restaurant Dive Email Blast

[A] Register Today for the Beef Leadership 

Summit Webinar Series!

Dates: 5/4/21

Averages over 

last 6 months

Total Clicks 275 Total Clicks 400-450

Unique Clicks 139 Unique Clicks 220-270

Unique CTR 1.19% Open Rate 16%

Total Sends 11,637

Open Rate 14.74%

Restaurant Dive Email Blast

[B] You're Invited to the 2021 Beef 

Leadership Summit Webinar Series! Winner!

Dates: 5/4/21

Total Clicks 280

Unique Clicks 149

Unique CTR 1.25%

Total Sends 11,927

Open Rate 16.02%

https://link.divenewsletter.com/public/23665363
https://link.divenewsletter.com/public/23665364


Industry Dive Partnership

Grocery Dive- May 6

Grocery Dive Email Blast

A: You're Invited to the 2021 Beef Leadership 

Summit Webinar Series! Winner!

Dates: 5/6/21

Averages over 

last 6 months

Total Clicks 664 Total Clicks 800-850

Unique Clicks 277 Unique Clicks 300-350

Unique CTR 1.53% Open Rate 20%

Total Sends 18,108

Open Rate 19.41%

Grocery Dive Email Blast

B: Register Today for the Beef Leadership 

Summit Webinar Series!

Dates: 5/6/21

Total Clicks 666

Unique Clicks 269

Unique CTR 1.47%

Total Sends 18,242

Open Rate 19.11%

https://link.divenewsletter.com/public/23666839
https://link.divenewsletter.com/public/23666840


Post-Webinar Follow-Up

• Constant Contact E-Blast to ALL Webinar Registrants

• 160 sent, 38.6% open rate, 23.7% click rate

• Webinar Recording

• Downloadable Presentation PDF



{Virtual} Immersion Experiences

• Upcoming Webinars:

• September 8
Supply Chain Insights: Where's the Beef in the Supply Chain as We Look Ahead to 2022 and Beyond

Danette Amstein, Principal at Midan Marketing

• September 22
Sustainability: How Cow Farts and Meat Alternatives Effect Global Warming and Climate Change

Frank Mitloehner, Ph.D., Professor, Air Quality Cooperative Extension Specialist at UC Davis

Kim Stackhouse-Lawson, Ph.D., Director of Colorado State University’s Sustainable 

Livestock Systems Collaborative

Samantha Werth, M.S., Ph.D. Candidate in Mitloehner Lab, CLEAR Center, UC Davis



Content & Outreach



Retail Survey

• Retail Meetings- February 2020 
• Safeway (NorCal Division)

• Raley’s / Bel Air / Nob Hill Foods

• Gelson’s Markets

• Stater Bros. Markets

• Smart & Final / Smart & Final Extra!

• Albertsons / Vons / Pavilions

• Ralphs Grocery Co.

• Food4Less / FoodsCo.

• Save Mart / S-Mart / Lucky / FoodMaxx

National Accounts:

• Albertsons

• Aldi

• Costco

• Sprouts Farmers Market

• Target

• Walmart

• Whole Foods



Retail Survey

➢Needs assessment and usage of 
current and potential content and 
assets

➢Sent to 43 Retail Contact

➢Representing 10 different large chain 
CA retailers

➢Meat, Marketing, Digital, Advertising



Niman Ranch Sustainability Presentation

• March 8, 2021

• Introduction of BEEFoodservice App

• Dr. Frank Mitloehner 
speaker on Beef Myths
vs. Facts



BEEFoodservice Mobile App



BEEFoodservice App Downloads

• 1,022 App Downloads

• 59% iOS (Apple) / 41% Android

• Push Notifications Sent:

• Weekly Wholesale Price Update
• 7/20/2021: 527 sent, 22 clicked

• Beef News Now Newsletter
• 6/18/2021: 500 sent, 68 clicked

• {Virtual} BLS Webinar Series
• 4/15/2021: 424 sent, 13 clicked



California  Chef “Thank You” Outreach

• EAT Y’ALL Partnership- Nov. 2021

• 30 CA Chef Care Packages

• Social Media Chef Group

• CBC Social Media Extension + Native 
Advertising Story Concept 

• Initiate and foster chef relationships 
for future immersion experiences



Digital Engagement



Digital Sell Sheets



Mobile Engagement- Digital

➢Leader in mobile rebates

➢CA large chain retailers

➢Metrics+

➢Top 3 in mobile rebates

➢Small chain, independents & 
meat markets inclusion

➢Metrics

➢ In-store mobile device ads

➢CA large chain retailers

➢Not an offer/rebate → click-
thru to offer/rebate

➢Metrics



Instacart Partnership



Instacart Partnership
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Integrated Marketing
Campaigns



Integrated Marketing

Integrated Marketing 

Campaigns for 2021

Tacos, Tequila y Más

April-May

Your Grill. Your Game. Your Win.

September-October

Holiday Roast & Toast

November/December

Sizzled In 

California

June-July



Tacos, Tequila y Más

April 7 – May 11, 2021

Landing Page

Offers

Streaming

Broadcast

Podcast



Tacos, Tequila y Más

April 7 – May 11, 2021
Broadcast

• :15 sec. spots during 

weather reports

• 45 stations across 9 

markets

• Bakersfield

• Fresno

• Los Angeles

• Modesto

• Monterey-Salinas

• Sacramento

• San Diego

• San Francisco

• Stockton

TTWN Metric Ordered Delivered

Total Spots 1,800 2,035

Gross Impressions 4,791,500 8,964,000

Reach 2,341,847 4,168,786

Reach % 18.8% 33.6

Frequency 2.0 2.2



Tacos, Tequila y Más

April 7 – May 11, 2021

Streaming Audio & 

Podcast



Tacos, Tequila y Más

April 7 – May 11, 2021

Campaign Reach

TTWN Metric Ordered Delivered

Total Spots 1,800 2,035

Gross 

Impressions

4,791,500 8,964,000

Reach 2,341,847 4,168,786

Reach % 18.8% 33.6

Frequency 2.0 2.2

Impressions Delivered: 11,888,197



Tacos, Tequila y Más

April 7 – May 11, 2021
Landing Page

Site Analytics

Users 995

Sessions 1,111

Engaged Sessions 383

Average Engagement 

Time

15 seconds

Engaged Sessions per User 0.38

Events per Session 3.74

Engagement Rate 34.47%



Tacos, Tequila y Más

April 7 – May 11, 2021
Trade Press Coverage

Estimated audience: 28,000



Tacos, Tequila y Más

April 7 – May 11, 2021
Recipe Creation and 

Influencer Activation

Estimated audience: 16,000



Papalote’s Carne Asada Video- Cinco de Mayo



http://www.vons.com/ShopStores/Home.page
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjvtqe9gufXAhXOQt8KHSjYC8oQjRwIBw&url=http://moneysavingmom.com/2017/10/target-com-free-shipping-order-starting-november-1st.html&psig=AOvVaw2Vd5tmy1mmww2XXW--bBGz&ust=1512156040374151
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiez9bcgufXAhVEc98KHXVAB1UQjRwIBw&url=https://www.instacart.com/stater-bros&psig=AOvVaw0o4dGQvc1FMC3JJoW5rpmr&ust=1512156132731140
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiLwqD-gufXAhUySt8KHX-XAG8QjRwIBw&url=https://en.wikipedia.org/wiki/Sam's_Club&psig=AOvVaw2IWA_fMXNZ-8WfERPEI5oP&ust=1512156199949294
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwir_5bug-fXAhWSkOAKHTNQATcQjRwIBw&url=http://www.commissaries.com/&psig=AOvVaw1oqr8z50X_dsxzeMoX5IKI&ust=1512156423459071
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiPidzIhOfXAhUDleAKHeZFBqkQjRwIBw&url=http://www.lflegal.com/2008/12/dollar-general-settlement-agreement/&psig=AOvVaw2ihTEbNjy7zByLBoAiTWjX&ust=1512156628977137
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjyzonPgufXAhXhlOAKHUazCjYQjRwIBw&url=https://corporate.walmart.com/&psig=AOvVaw3_3267xKKG8HKQIvmggHax&ust=1512156105366326
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiL8M3ugufXAhXwkeAKHacgAoEQjRwIBw&url=https://www.costco.com/&psig=AOvVaw0-i5Bk1zIhz0tJWiZumDJY&ust=1512156171683953
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjqiOeVg-fXAhXQkOAKHX6LDKIQjRwIBw&url=http://www.loscerritosnews.net/2017/10/12/sprouts-farmers-market-to-open-cerritos-store-oct-25/&psig=AOvVaw29ZW3Pf6jmgCs8d675UN5t&ust=1512156233612882
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjvkcrKg-fXAhUNON8KHQNaB3gQjRwIBw&url=https://myfood4less.com/&psig=AOvVaw2YW54O4aREI_xCZeTwnN7l&ust=1512156311536379
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjWl5_Xg-fXAhVRUd8KHWrsDIIQjRwIBw&url=https://www.foodsco.net/spanishworldflavor/tapas/beef-empanada&psig=AOvVaw3lx1kmS-c05hTCoV-vF5tV&ust=1512156388149958
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwj2-Oe4hOfXAhWlmeAKHXOpDvgQjRwIBw&url=https://twitter.com/wholefoods&psig=AOvVaw3KJ1F0WFCfgxTp3Q0QQdUp&ust=1512156587223678
http://www.ralphs.com/


Retail Execution- Ibotta Campaign Details

Note: The dates for the Ibotta campaign do not match the full campaign dates as we had some issues with execution.



Ibotta Campaign Performance



Ibotta Campaign Performance

38.4%

Redemption Rate

38.4%

23%

CBC AVG

REDEMPTION RATE

http://www.vons.com/ShopStores/Home.page
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjvtqe9gufXAhXOQt8KHSjYC8oQjRwIBw&url=http://moneysavingmom.com/2017/10/target-com-free-shipping-order-starting-november-1st.html&psig=AOvVaw2Vd5tmy1mmww2XXW--bBGz&ust=1512156040374151
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjyzonPgufXAhXhlOAKHUazCjYQjRwIBw&url=https://corporate.walmart.com/&psig=AOvVaw3_3267xKKG8HKQIvmggHax&ust=1512156105366326
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiez9bcgufXAhVEc98KHXVAB1UQjRwIBw&url=https://www.instacart.com/stater-bros&psig=AOvVaw0o4dGQvc1FMC3JJoW5rpmr&ust=1512156132731140
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiL8M3ugufXAhXwkeAKHacgAoEQjRwIBw&url=https://www.costco.com/&psig=AOvVaw0-i5Bk1zIhz0tJWiZumDJY&ust=1512156171683953
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiLwqD-gufXAhUySt8KHX-XAG8QjRwIBw&url=https://en.wikipedia.org/wiki/Sam's_Club&psig=AOvVaw2IWA_fMXNZ-8WfERPEI5oP&ust=1512156199949294
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjqiOeVg-fXAhXQkOAKHX6LDKIQjRwIBw&url=http://www.loscerritosnews.net/2017/10/12/sprouts-farmers-market-to-open-cerritos-store-oct-25/&psig=AOvVaw29ZW3Pf6jmgCs8d675UN5t&ust=1512156233612882
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjvkcrKg-fXAhUNON8KHQNaB3gQjRwIBw&url=https://myfood4less.com/&psig=AOvVaw2YW54O4aREI_xCZeTwnN7l&ust=1512156311536379
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjWl5_Xg-fXAhVRUd8KHWrsDIIQjRwIBw&url=https://www.foodsco.net/spanishworldflavor/tapas/beef-empanada&psig=AOvVaw3lx1kmS-c05hTCoV-vF5tV&ust=1512156388149958
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwir_5bug-fXAhWSkOAKHTNQATcQjRwIBw&url=http://www.commissaries.com/&psig=AOvVaw1oqr8z50X_dsxzeMoX5IKI&ust=1512156423459071
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwj2-Oe4hOfXAhWlmeAKHXOpDvgQjRwIBw&url=https://twitter.com/wholefoods&psig=AOvVaw3KJ1F0WFCfgxTp3Q0QQdUp&ust=1512156587223678
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiPidzIhOfXAhUDleAKHeZFBqkQjRwIBw&url=http://www.lflegal.com/2008/12/dollar-general-settlement-agreement/&psig=AOvVaw2ihTEbNjy7zByLBoAiTWjX&ust=1512156628977137
http://www.ralphs.com/


Ibotta Campaign Performance

*Ibotta averages shown in Pink: based on Ibotta shopper population 

demographics across all CPG categories for last 12 months.

CBC vs. Ibotta*



Retail Execution- Checkout 51 Campaign Details

4/8/2021 – 5/12/2021

CA Only

$1.00

Flank Steak (1 lb +), Skirt Steak (1 lb +), Shoulder Steak (1 lb

+), Top Sirloin Steak (1 lb +), Bottom Round Steak (1 lb +), 

Sirloin Flap (1 lb +), Boneless Chuck Roast (2 lb +), Boneless 

Shoulder Roast (2 lb +), Bottom Round (Rump) Roast (2 lb +),  

Beef Short Ribs (2 lb +), Beef Stew Meat (1 lb +), Beef Fajita 

Meat Pre-Seasoned and/or Pre-Sliced, Fresh



Checkout 51 Campaign Performance



Checkout 51 Campaign Performance



Checkout 51 Campaign Performance



Checkout 51 Campaign Performance



Retailer Sell Sheet



Retailer Extensions

➢Save Mart

➢Lucky

➢FoodMaxx

➢WinCo (CA stores)

➢Gelson’s

➢:15 Video for meat 
department TVs

➢No music, no tags

➢Safeway

➢April 27th

➢2.1K Views

➢13 Reactions

➢3 comments

➢1 share



Sizzled In California

June 16 – July 27, 2021

Landing 
Page/Sweepstakes

Savings Offer

Video & Influencer 
Activation

Smart Audio 
Broadcast

Geo-targeting



Sizzled In California

June 16 – July 27, 2021

Smart Audio

• Applies Artificial Intelligence 

(AI) to all of the listening data 

gathered about our target 

audience

• AI determines when that 

audience is listening to iHeart 

stations in our selected markets

• AI sets the spot placement for 

our media buy 

• Able to track landing page 

activity around listening

• Bakersfield

• Fresno

• Los Angeles

• Monterey-

Salinas

• Sacramento

• San Diego

• San Francisco



Sizzled In California

June 16 – July 27, 2021

Geo-Targeting/Digital

• When consumers are within 

a 1 mile radius of the 

retailer, the offer is served 

on their mobile device 

within one of more than 

100,000 popular apps 

within the network

• Click the ad takes them to 

the landing page with the 

offer, videos, etc.

Through 7-18-2021



Sizzled In California

Landing Page & Sweepstakes



Sizzled In California

Video & Influencer Activation



Retail Execution- Checkout 51 Campaign Details



Retail Execution- Checkout 51 Campaign Details



Retail Digital Engagement- inMarket



Retail Digital Engagement- inMarket

Campaign Weekly Totals

Week Start Impressions Clicks CTR Delivery %

2021-07-12 3,804 185 4.86% 70.82%

2021-07-05 13,262 643 4.85% 65.75%

2021-06-28 13,247 549 4.14% 48.06%

2021-06-21 13,231 662 5.00% 30.40%

2021-06-14 9,569 300 3.14% 12.76%

Campaign Total 53,113 2,339 4.40% 70.82%

CTR = 1%-3% benchmark



Retail Integrated Marketing Campaign Portal



Retailer Social Media Extension

➢Posted July 1st

➢3 Reactions

➢No comments

➢1 share



Tailgating

September 1 – October 12, 2021
• Partnering with E&J Gallo’s Black Box premium wine

• Targeting Adults 21-49

• Chance to win a premium tailgating prize pack including 

beef for the grill

• 7-Market media focus:
Bakersfield

Fresno

Los Angeles

Monterey-Salinas

Sacramento

San Diego

San Francisco

• Media assets:
Smart Audio broadcast

Podcast

Digital

Streaming

Mobile/Geo-fencing

Landing page/Sweepstakes



Retail Execution- Tailgating
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Consumer & Brand
Marketing
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Consumer Marketing



Paid Social Media

January, 2021
• Focus on nutrition, specifically:

• Protein

• Strength

• Fitness

• Family Nutrition

• Eating in the Early Years

• Topics developed under guidance of Kori Dover, RD

• Target: Adults or Women 25-49 in:
• Los Angeles

• San Francisco-Oakland-San Jose

• San Diego

• Monterey-Salinas

• Fresno-Visalia

• Chico-Redding

• Stanislaus County

• San Joaquin County

• Sacramento County

• San Bernardino County

• Kern County



Paid Social Media

January, 2021

Posts appeared on:

Instagram Feed

Mobile App News Feed

Instagram Explore

Mobile Web News Feed

Combined, the four paid posts achieved*

• Reach of 19.3K (*organic + paid)

• 4,832 post engagements

• 108 direct clicks to our Nutrition 2021 landing 

page



Multi-State Partnership

February 13, 2021

Beef. It’s What’s For Dinner 300 at Daytona

• A multi-state promotion launched by 

Florida

• Federation Executive Committee 

invested the money needed to cover the 

entire sponsorship

• 12 states, including California, supplied 

additional funding to extend the 

program with:

• Two :30 sec. TV commercials

• On-site at Daytona promotional 

efforts



Paid Social Media

May 12 – June 15, 2021

• Developed based on 

findings from the 2020 State 

Survey

• San Francisco focus: beef 

production

• Los Angeles focus: beef vs. 

substitutes

• Target: Adults 18-49

• Posts appeared on both 

Instagram and Facebook

• Posts drove consumers 

directly to specific content at 

BeefItsWhatsForDinner.com 

for further information

Recommendations

Be more proactive with educating 
and 
sharing facts on the nutritional 
values of beef consumption 

Share production-specific 
messaging highlighting how cattle 
are raised and where beef comes 
from to increase knowledge and 
encourage more beef consumption



Paid Social Media

May 12 – June 15, 2021

Outcomes

For the combined San Francisco & Los Angeles 

posts:

• Campaign messages reached more than 

2,000,000 Adults 18 – 49 in LA and the Bay Area

• Almost 2,000 of those people (.10%) continued 

over for more information on these topics at 

BIWFD



Sacramento Kings Partnership

Fall, 2021
• Four custom content videos produced by the 

Kings and posted on Kings owned and 

operated social media

• Nutrition information will be reviewed by 

Kori Dover, RD

1. “Winning Recipes” or “Kings Cuisine” —

centered around recipes featuring the Kings 

lead chef and a Kings personality

2. “Food for Action” or “Food for Fuel” —centered 

around health and fitness while focusing on 

Kings performance and featuring Kings 

personalities

3. “Home Grown” or “Home Grown Trivia” —

centered around the long history of beef in 

Sacramento, the “infamous” cow bell, and 

integration of rapid-fire trivia about beef (right 

answer rings the cowbell

4. “Ask the Sacramento Kings Nutritionist” —

centered around nutritional value and protein 

from beef. 

“The preseason and regular season for basketball players is very long, and 

it’s very important to maintain nutrition and fitness regimes. The average 

pro basketball player can run between 2 and 2.5 miles every game, so the 

need for a stamina and endurance-boosting diet is integral to excelling.”



Media Relations & Issues Management



Media Relations & Issues Management

San Jose television audience

Target: California 

ag audience

Issues Management

Media Relations



Media Relations & Issues Management



Content Marketing & Social Media



Content Marketing

Social Media, Website, 

Online Newsroom



Content Marketing

Social Media, Website, 

Online Newsroom



Content Marketing

Social Media, Website, 

Online Newsroom

• Our site traffic remains 

steady over the same time 

period last year

• Organic and direct search 

remain the top 2 ways we’re 

found

• Top referral sites 

(correcting for bot traffic): 

• CalBeef.org newsroom

• Facebook

• Beef Board

• Instagram

• Pinterest

• LinkedIn



Content Marketing

Social Media, Website, 

Online Newsroom
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Food and Nutrition Outreach 
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Food & Nutrition 
Outreach



Establish as a Trusted Resource
and

Connect, Educate, and Engage



Resources

• Spanish Handouts

• Recipe Cards 

• Social Media Tips

• Toolkits



81

Retail RD Toolkit

• Nutrition 

• Sustainability

• Recipe Cards 

• Cooking Demos

• Promotional Idea 



Nutrition Influencers 

• Community setting 
• WIC 
• Retail 

• Private Practice 
• Healthcare systems 

• Women's Health 
• Pediatrics 
• Eating Disorder 
• In-patient hospital 
• Geriatric 

Jessica Gust, MS, RDN

Elements Nutrition Co. for Kids 



Conferences

• CANDAC
• 499 attendees 

• 255 live session attendees

• Sessions

• Clancy Harrison: Food Dignity®: A New Paradigm to Address Food 

Insecurity During the COVID-19 Pandemic and Beyond

• Amy Myrdal Miller: How Nutrition Professionals Can Support 

Sustainable Food Production in California 



Conferences

• CA WIC 
• Expected 1200 attendees

• 1077 live session attendees 

• Session:

• Katie Farreo, Making Meat Safe for Babies to Eat: Exploring 

Nutrition, Texture & Flavor Opportunities at 6 Month and Beyond 



Conferences

• Recipes
• Grilled Flank Steak, Basic 
• Grilled Steak & Veg Wrap with 

Tahini Lemon Yogurt Sauce 
• Thai-Style Beef Noodle Bowl 
• Bibimbap Style Rice Bowl 
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Team Beef 

• Health Influencers and beef producers

• Educational opportunities 

▪ Reilly Beatty, MS, RD, CSSD

▪ Shanley Schoehofer, RD, CLE 

• Support American Diabetes Association



Focus on the Future 



Nutrition Communication 
Training

Nutrition education and how does that look in today's 
nutrition landscape.

✓ Provide adequate knowledge and skills necessary for 
critical thinking when it comes to food systems. 

✓ Create positive attitudes and understanding towards the   
beef industry

✓ Assist health professionals and interns with resources for 
continuing access to sound food and nutrition 
information

with dietetic internships, academy district levels, and student nutrition clubs
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Nutrition Communication Training



THANK YOU!


